
Shimizu Corporation Dhaka Office has contributed to the 
development of Bangladesh through numerous infrastructure 
projects. Some noteworthy projects are Feni River Closure Dam, Pan 
Pacific Sonargaon Hotel, Hazrat Shah Amanat International Airport, 
Khan Jahan Ali Bridge on the river Rupsa and Lion Kollol Factory 
Project and  many more.

Bangladesh 3 Bridges YKK Bangladesh (Phase 4)

Embassy of Japan Lion Kollol New Factory
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Safety starts with preparedness. Earthquakes can occur without 
warning but knowing what to do can save lives. We encourage 
everyone to learn and practice the safety measures for 
earthquakes. Together, let us stay prepared, protect one another, 
and build a safer community.
By learning simple practices such as “Drop, Cover, and Hold On,” 
we can protect ourselves and those around us.

Stay Alert. Stay Prepared. Stay Safe.

SHIMIZU CORPORATION (Bangladesh Branch Office)

Address: Concord Bilkis Tower (3rd Floor) 40/6 Felani Avenue, 
Dhaka 1212, Bangladesh
Phone: +880-2-55052034-35; Fax : +880-2-55052036
Website: https://www.shimz-global.com/bd/en/
LinkedIn:  Shimizu Corporation (Bangladesh Branch Office)

MANAGEMENT POLICY
Eiichi Shibusawa, called “the Father of Japanese Capitalism,” 
was invited to be the Advisor to our company in 1887. We hold 
his work “The Analects and the Abacus,” which expresses his 
worldview of economics united with ethics, to be our timeless 
and unchanging business compass.

SHIMIZU CORPORATION PRESENCE IN BANGLADESH

CREDO
“The Analects and the Abacus”

Based on our Credo, The Analects and the Abacus, we strive to 
fulfill social responsibilities through our business activities, 
thereby earning a greater degree of trust from our shareholders 
and investors, and all other stakeholders, including clients, 
employees, and local communities. We also aim to manage the 
company in an expeditious, efficient, transparent, and lawful 
manner to achieve sustainable growth and increase corporate 
value over the medium to long term

MANAGEMENT PRINCIPLES
With devotion and a spirit of innovation, we work to create value 
that exceeds expectations and contribute to a sustainable 
tomorrow

CORPORATE SLOGAN
We are now in an age that demands that a corporation act as 
member of society, fulfill its responsibilities, and actively 
contribute to society. As a corporation, we are called upon to 
demonstrate principles and character, rather than simply 
pursue economic value.

A corporation must clearly convey what it stands for to society. It 
must be generous in providing the help that society seeks, and 
strive to be a company that society both needs and desires.

We created our corporate slogan out of our strong desire to 
make sure that Shimizu Corporation is widely recognized among 
the general public, and that people correctly understand what 
Shimizu stands for.

Today's Work, Tomorrow's Heritage
The word “heritage” in the overseas version of the corporate 
slogan has the familiar ring of world heritage. It essentially 
means traditional principles, value, and quality.
We perform our work with integrity and a strong sense of 
responsibility. We take pride in our work as contributing 
members of society, and as professionals, and we know that we 
must build works that will leave a tangible heritage to the next 
generation.
We have cultivated what Shimizu stands for throughout our 
history and will continue to create new history. This slogan 
expresses the message that we want people around the world to 
understand. It is our resolute pledge to reflect that attitude in the 
performance of all processes, and in the individual conduct and 
actions of each and every employee.
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